Interfaith Peace -Builders

building through personal experience

2010 Delegations:

May 22 - June 4
July 24 - August 6
October 30 - November 12

www.ifpb.org


http://www.ifpb.org/del34/default.html

The Media Environment

¢ Linear Power

Media ownership
Corporate hierarchy

¢ Discursive Power
Discourse
Language
Biases and assumptions




Linear Power

¢ 6 companies own more than
90% of media holdings in the
United States

A Disney

A Viacom

A TimeWarner

A News Corporation
A Bertelsmann AG
A General Electric




Discursive Power

¢ Definition of adiscourse:

A discourse Is characterized
0é UKS dzasS 27
principles to describe the
actions of its subjects.




Orientalism

A discourse by which the
G2Saué RSTAYS
(Edward Said)

ERNNASYUFtAAY A& Fdzy Rl YSY
willed over the Orient because the Orient was weaker
GKFYy G0KS 2S3a0X gKAOK St A
with its weakness. . . . As a cultural apparatus
Orientalism is all aggression, activity, judgment,-will
to-truth, and knowledge" (Orientalism, p. 204)

"My whole point about this system is not that it is a
misrepresentation of some Oriental essence

which | do not for a moment believe but that it
operates as representations usually do, for a purpose,
according to a tendency, in a specific historical,
intellectual, and even economic setting" (p. 273)
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What Can We Do?

¢ Linear Model:

Interventionist strategies —

take over/influence the means of media
production

C Discursive Model:

Change the discourse—

bring alternative images of Palestinians,
Palestinian nonviolence, Israeli and
Palestinian cooperation, etc







